I N C I S A L I KNOWLEDGE  SUCCESS LIFE

The only glossy national lifestyle magazine for dentists




a little about us

Knowledge. Success.
Life. Those are three
words printed on every
cover of Incisal Edge and
are the main themes
guiding our editorial
content. Our mission is to
address the needs of
dentists both in and out of
the office.
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MADE PERFECT

FURNITURE PIONEER HERMAN MILLER AND

BENCO DENTAL HAVE FORGED A UNIQUE

PARTNERSHIP THAT JUST MIGHT CHANGE
THE FACE OF PRACTICE DESIGN

BY: ALEXANDRA LEVINE
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our reader

The ultimate luxury market: uniformly
wealthy, with an extraordinary amount
of leisure time (average work week:
35.6 hours).

Median Age: 47

Median Personal Income:$262,294
Earn More Than $100,000: 100%
Median Net Worth: $2 million
Male/Female: 65/35

College educated: 100%

Graduate degrees: 100%
Own their own business/practice: 87.1%

Source: American Dental Association 2009 salary
survey; Benco Dental research




spending habits

57% own multiple homes — average
across the audience: 2.2. (Over 10
percent own more than 3.)

72% take multiple luxury vacations
each year — average across the
audience: 3.2.

26% purchase a luxury vehicle each
year, and own/lease 3.4 vehicles on
average.

39% purchase luxury watches each
year, and own, on average, more than
three such timepieces each.

53% spend between $1,000 and
$20,000 each year on fashion/clothes.

24% spend between $1,000 and
$20,000 each year on wine and spirits.

Source: Strategic Data Marketing proprietary survey,
June 2011




cover packages

40 under 40

Celebrates the 40 top dentists in America

age 40 and under.

Edison Awards

Recognizes innovation in dentistry.

Design Awards
Features the most
architecturally
striking practices.

The Lucy

Hobbs Awards
Highlights the
women who are
making the biggest
difference in

their community
and dentistry.

INCISAL

YEARS OF
PROGRESS

In 1866, Lucy Hobbs|
became America's first
female dentist. Meet|
today’s superstars
burnishing her legacy|

Why are there so few women
indentalleadership?

Meetthe nominees
(and their amazing
linventions) for the
most prestigious
innovation honor
indentistry

‘ PLUS:

‘The Annual Incisal Edge Awards
odh

Going to the ICOI We
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a taste of something different

With articles ranging from news
about the latest techniques and
tools, to our annual “Top 40
Under 40” feature highlighting
the country’s brightest rising
stars, to our design awards
issue, our content goes beyond
traditional dental company
magazines and puts Incisal
Edge in a class by itself.
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OUT OF THE
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LET THIS INNOVATIVE NEW
HEAD LAMP LIGHT THE
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DAILY DENTISTRY.
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the glamour of 40 under 40

Lights! Camera! Action! The finest young dentists are profiled in
Incisal Edge... and we pull out all the stops! Every year, this

feature gets bigger and bigger! World-renowned photographers
and stylists help to make this star studded issue our most
anticipated publication of the year. Plus... Dinners
and parties offer additional sponsorship
opportunities! See what all the buzz
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unique advertising opportunities

A one-of-a-kind magazine means unique advertising
opportunities are now available to you — both in the
publication and on its newly launched website. In 2013,
Incisal Edge reached more than 130,000 Benco
customers and their dental teams. This number
continues to grow due to various media partnerships
and the subscription option!

Features
36

The 2016 Design
Competition
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Practice Made Perfect

INCISAL

TRODUCING THE DEFINITIVE HONOR
FOR INNOVATION IN OUR FIELD



why advertise?

Maximum impact.

Our knowledgeable reps
proactively engage the doctor
with Incisal Edge to better
position your brand.
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editorial content

Open Bites

The hottest and coolest
places, people and
happenings

Success
Profiles of the best in
the business

Features

Franchise cover packages
(40 Under 40; Design
Awards; Top Innovators),
plus in-depth profiles and
luxurious design spreads

Apex

The very best in travel,
automobiles, timepieces and
liquor, chronicled by the
nation’s top luxury experts
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where it’s delivered

Coast to coast nationwide

how it’'s delivered

What better way to get to the dentists than hand
delivery? In addition to our mailed subscriptions,
our sales team personally hands each issue to the
dentists. Now that’s good service.



2018/19 editorial

Spring 2019
Summer 2019
Fall 2019

Winter 2019/20

Cover Package
Edison Awards/Design Awards

32 Most Influential in Dentistry

Top 40 Under 40 Dentists

calendar

Valid:
March- May
June- August

September - November

The Lucy Hobbs Project Awards September - November

Due:

11/21/18

3/28/19

5/23/19

9/25/19



advertising rates

1x 4x
Full page $15,000 $9,000
Cover 2/Page 1 $35,000 $22,500
Cover 3 $17,000 $10,800
Cover 4 $25,000 N/A

For advertising contact: RACHEL PUGH
570.602.7063 | RPUGH@BENCO.COM





